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CD PLAYER

Rega Apollo CD player

ou've heard it said that the early bird catches the worm, which is
all well and good if you like worms. If you’re more interested in
music, you might want to follow the lead of Roy Gandy instead:
He’s the managing director of Rega Research, a 33%-year-old
audio company that was the very last of its kind to enter the CD
market. Rega’s first CD player, the Planet of 1996, was a success in
virtually every way.

The world has moved on since then, for better and for worse: better in the
sense that digital sound has continued to improve, worse in the sense that the
major corporations with the technology for making integrated digital control sys-
tems—the basic servo and data-control chipsets—have shifted their focus toward
DVD and away from the humble music-only compact disc. That state of affairs
has prompted Gandy and company to tap a different technology source, and to
launch an entirely new player: the $995 Rega Apollo.

As Gandy puts it, “If we go back three years, that's when ‘the big five stopped sup-

| plying kit to specialist manufacturers. And all of them rely on chipsets or transports or

whatever from Sony, Philips, and the rest. Around the same time, CD-player sales
were decreasing. So Rega got together with two other specialist manufacturers in the
UK, and we eventually found a company near Cambridge that had foreseen this hole
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